











ute spot) and FCC regulations do
not ensure that all PSAs produced
will be aired nor when.

Campaigns to improve the
image of the nurse are needed on all
levels: institutional, community-
wide, state, regional, and national.
These campaigns will differ in their
focus and approach but should use a
key phrase such as “Nurses Save
Your Life,” or “RNs—Heart of the
Hospital ™ that is repeated in a vari-
ety of ways. The institution’s public
relations personnel may be helpful,
if asked. Feature stories about nurs-
ing can be developed for coverage
in an institution’s own newsletter or
newspaper. Buttons might be worn,
cards placed on patients’ trays (if
hospital), and signs posted on bulle-
tin boards and doors.

For a community or statewide
campaign, coverage in local news-
papers, television and radio news,
and interview shows is a must. Oth-
er strategies include the use of bro-
chures, bus posters, mailers, bumper
stickers that promote a positive
image (not a sexual innuendo),
stamps, postcards, fairs, and com-
munity events.

Many of these strategies might
also be incorporated into a regional
or national campaign. In addition,
there is a need to stimulate interest
in a prime time network television
entertainment series that portrays a
progressive image of the nursing
profession. Also needed are a series
of one- or two-minute television
spots that show nurses in a variety of
up-to-date roles.

Changes in media portrayals of
nursing are both necessary and pos-
sible. Some changes have already
begun, but they will continue and
grow only if nurses make their opin-
ions known and work actively to
supplant outdated or negative me-
dia images of nurses with vital, posi-
tive, accurate accounts of today’s
nursing profession.

By Dale Evans
Therese Fitzpatrick
Josie Howard-Ruben

The publicity and professional out-
rage generated by the 1981 decision
of Playboy magazine to feature
nurses in an upcoming issue served
as a catalyst for the development of
the Chicago Nurses' Association
Task Force on Nurses' Image in the
Media. Nurses in Chicago as well as
around the country protested to the
magazine’s publisher by a variety of
means—letter, phone, and mail-
gram. Whether the collective pro-
test of these nurses turned the tide
or not, the magazine canceled its
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plans to publish the feature.

The incident and its threat to
the professional image of nursing
served as a focal point for a group of
nurses in Chicago who decided that
the time had come for local action
to correct some myths and miscon-
ceptions. A call to the membership
went out, and soon a group of 25
Chicago nurses met to discuss what
could be done to improve the poorly
understood and inadequately arti-
culated image of professional nurs-
ing. A striking finding in this meet-
ing was that a consensus about nurs-
ing does not exist among nurses
themselves! It became clear that we
nurses must work to clarify the role
of nurses and nursing within the
health care field as well as explain-
ing these roles to the public.

We started by developing a list
of undesirable stereotypes about
nursing as well as a list of the desir-
able images we hoped to foster. The
lists were divided into three parts:
the nurse, the nurse’s role, and the
nursing profession. (One list appears
on next page.) We decided that all
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