






Among the professional associations 
offering such contests are the Amer­
ican Psychological Association, the 
American Speech-Language-Hear­
ing Association, and the American 
Bar Association, 

In addition, talented nurse au­
thors should be honored. We found 
in our research that nurse authors 
presented the most positive images 
of the profession and physician au­
thors, the least favorable{ 4}. Our 
past boasts of several outstanding 
nurse authors, including Mary Rob­
erts Rinehart and Dorothy Deming. 
Presently, two nurses who have up-­
dated the tradition by writing non­
fictio n accounts of their work in 
1982 are: Carol Gino, The Nurse's 
Story, (Linden Press) and Barbara 
Huttmann, Code Blue, {Mo rrow 
Press).Special grants might be estab­
lished either to provide financial 
support or recognition to nurse au­
thors of ooth fiction and lay publi­
cations. 

Health information columns 
and programs on local media chan­
nels are another method of reaching 
the public with positive impressions 
of the profession. A few nurses have 
ventured into this exciting area, 
such as a nurse in Mesa, Arizona, 
who writes a newsletter for diabetic 
patients and another in Milwaukee, 
Wis., who appears nightly on TV 
news and offers health information 
in a five-minute segment; but the 
true opportunities have scarcely 
been tapped. 

The nursing career literature­
primarily books in school and public 
libraries which present the profes­
sion to prospective nurses-is sorely 
in need of updating and revision. It 
is heartening to note that a new 
career book about nursing by 
Downs and Brooten is in the process 
of publication(5} . What books about 
nursing are in schools and your pub­
lic lib rary? 

Seeking news coverage of real­
life events about nursing is an im­
portant dimension of actively up­
grading our image. First, one must 
determine which type of story to 
seek- news reports or feature sto­
ries. The latter do not have the 
urgency of today but have long­
term interest for the public. 

Our study showed thai news 
stories pertaining to clinical nursing 
yielded the most positive image of 

nursing, particularly stories about 
specialties such as nurse midwifery, 
nurse practitioners, ICU-CCU, neo­
natal intensive care, and emergency 
room nursing. But again, other nurs­
ing dramas could be told. 

In determining which stories 
have news value, consider who is or 
will be affected by the potential sto­
ry and how they will be affected. 
Reporters are interested not only in 
the views of official sources (politi ­
cians, bureaucrats, executives, heads 
of action groups). but also in the 
opinions of those being affected by 
official actions (patients and staff 
nurses). When subjects can be tied 
to larger news stories that are con­
stantly making headlines (e.g., the 
soaring costs of health care), they 
are more lik ely to be perceived as 
important news. 

For more routine press con­
tacts, news releases, combined with 
personal and phone contacts before 
and after submitting the news re­
leases, are effective methods. A 
well-written news release not only 
increases the likelihood that a story 
will be printed, it also enhances the 
chances that the story will commu­
nicate a positive image of nurSing, 
since little or no rewriting may be 
necessary. The lead should attract or 
"hook" reader's attention. It might 
be a quote, a dramatic statement, a 
question, a paraphrase, a scenario or 
dialogue, a slogan or theme, or a 
contradiction. 

Preparing extensive press pack­
ets with adequate information for 
reporters, being sure reporters get 
enough information and interviews 
with the necessary persons, or re­
leaSing information to document 
the problem also facilitate good re­
lationships_ Of course, a follow-up 
phone call or letter thanking a 
reporter for coverage is a must. Me­
dia trust is built by having a con­
tinuity of competent nurses who re­
late effectively to reporters and edi­
tors. On one hand, having just one 
nurse or a few whose names con­
stantly appear in the media has 
political drawbacks in terms of 
group cohesion. Yet when anyone 
and everyone speaks to the media, 
confusion and contradictory com­
ments often result, damaging both 
media and public confidence. Nurse 
spokespersons should be readily ac­
cessible even during night and early 

morning hours; they should be arti­
culate and respectful of facts, since 
credibility can easily be lost by 
handing out misinformation or by 
e"aggerating the truth. 

Talk-show appearances are an­
other effective strategy to present 
nursing issues to the public. To gain 
access to such shows. nurses should 
contact the station's community af­
fairs director, identifying the group 
they represent and the reasons that 
a guest appearance is desired. If the 
broadcaster does not seem inter­
ested, he or she might be convinced 
by discussing the public significance 
of the issue. Be prepared to answer 
such objections as: 
• " This doesn't sound lively enough 
to excite our audience and to get 
people to phone in, and our show 
reli es �h�e�a�.�~�i�l�y� on audience phone-in 
response. 
• "Well, we'll make a small an­
nouncement, but we can't spare a 
reporter. Can you write it up your­
self?" 
• "Send us some information, and 
we'll get back to you." 
• "I don't think your issue has 
broad enough appeal.·' 
• "Sounds interesting, but I'm not. 
sure it really has any news value." 
• "If we air you, we'll have all the 
physicians in town on our backs." 

Prepare in a mock interview, 
giving the participating nurse or 
nurses a chance to think through all 
the possible questions and curves 
that might be thrown during the 
program interview, so that they 
may formulate convincing answers 
and articulate the important points. 
If there will be several interviewees, 
develop a unified stance: in particu­
lar, anticipate any touchy or confus­
ing subjects that may arise. There is 
nothing worse for the image of a 
group than the spectacle of people 
in that group argui ng publicly with 
one another. 

In addition to news coverage 
and interview shows, nurses may air 
their messages and announcements 
on radio and television through 
Public Service Announcements 
(PSAs). The FCC requires that all 
radio and television stations provide 
free time to nonprofit organizations 
to announce programs or activities 
of community interest. PSAs, how­
ever, may cost a great deal to pro­
duce {$500 to $5,000 for a one-min-
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ute spot) and FCC regulations do 
not ensure that all PSAs pnxl.uced 
will be aired nor when. 

Campaigns to improve the 
image of the nurse are needed on all 
levels: institutional. community­
wide, state, regional, and national. 
These campaigns wi ll differ in their 
focus and approa.ch but should use a 
key phrase such as "Nurses Save 
Your Life," or "RNs-Heart of the 
Hospital" that is repeated in a vari­
ety of ways. The institution's public 
relations personnel may be helpful, 
if asked. Feature stories about nurs­
ing can be developed for coverage 
in an institution's own newsletter or 
newspaper. Buttons might be worn, 
cards placed on patients' trays (if 
hospital), and signs p::tsted on bulle­
tin boards and doors. 

For a community or statewide 
campaign, coverage in local news­
papers, television and radio news, 
and interview shows is a must. Oth­
er strategies include the use of bro­
chures, bus posters, mailers, bumper 
stickers that promote a IXlsitive 
image (not a sexual innuendo), 
stamps, p::tstcards, fairs, and com­
munity events. 

Many of these strategies might 
also be incorporated into a regional 
or national campaign. In addition, 
there is a need to stimulate interest 
in a prime lime network television 
entertainment series that port rays a 
progressive image of the nursi ng 
profession. Also needed are a series 
of one- or two-minute television 
spots that show nurses in a variety of 
up-to-date roles. 

Changes in media portrayals of 
nursing are both necessary and pos­
sible. Some changes have already 
begun, but they will continue and 
grow only if nu rses make their opin­
ions known and work actively to 
supplant outdated or negative me­
dia images of nurses with \' ital, posi­
tive, accurate accounts of tOOay's 
nursing profession. 
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The publicity and professional out­
rage generated by the 1981 decision 
of Playboy magazine to feature 
nurses in an upcoming issue served 
as a catalyst fo r the development of 
the Chicago Nurses' Association 
Task Force on Nurses' Image in the 
Media . Nurses in Chicago as well as 
around the count ry protested to the 
magazine's publisher by a variety of 
means-letter, phone, and mail­
gram. Whether the collective pro­
test of these nurses turned the tide 
or not, the magazine ca nceled its 
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plans to publish the feat ure. 

The incident and its threat to 
the professional image of nursing 
served as a rocal point for a group of 
nurses in Chicago who decided that 
the time had come for local action 
to correct some myths and miscon­
cept ions. A call to the membership 
went ou t, and soon a group of 25 
Chicago nurses met to discuss what 
could be done to improve the poorly 
understood and inadequately arti­
culated image of professional nurs­
ing. A strik ing finding in this meet­
ing was that a consensus about nurs­
ing does not exist among nurses 
themselvesl lt became clear that we 
nurses must work to clarify the role 
of nurses and nursing within the 
health care fie ld as well as explain­
ing these roles to the public. 

We started by developing a list 
of undesirable stereotypes about 
nursing as well as a list of the desi r­
able images we hoped to foster. The 
lists were divided into three parts: 
the nurse, the nurse's role, and the 
nursing profeSSion. (One list appears 
on next page.) We decided that all 
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