














centage of nurses in independent
practice. Is this because nurses lack the
motivation to put themselves on the line.
or because they really aren’t able to
practice without physician orders””’
Given two unacceptable options. a nurse

Media representatives
stand between nursing and
the public as interpreters
and, occasionally, as
defenders or critics.
Although consumers
sometimes rely on their
experiences to guide
their decisions, they
are influenced by sources
they see as trustworthy,
artractive, and objective.

should refuse to choose either.

Another unfair approach occasion-
ally used by reporters and guest show
hosts is to imply a false relationship.
For example: **Hospital room rates went
up at St. Vincent's Hospital when the
nurses’ salaries were raised. Would you
care to comment on this?"" This type
of statement should not go unchal-
lenged.

Also watch for questions that reflect
a stereotypical atitude. For example:
“*Everyone knows thal nurses over-
dose dying patients to put them out of
their misery. What do you think of this
amoral practice?’’ It is essential that
nurses challenge incorrect or unjusti-
fiable assumptions and specific words
like amoral.

Step 4: Looking and sounding
professional. Even the best message can
be lost if it’s accompanied by poor
nonverbal communication. We say a
great deal through our clothing, pos-
ture, body movements, demeanor, fa-
cial expressions, eye contact, and
speech style. These loom even larger
on television, since they are magnified
in importance when placed under the
spotlight of a media interview.

The best way to dress for television
15 in solid colors, except for white, very
light colors. black, or navy. Medium
tones of gray. brown, or blue are best,
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Stripes. checks. and small or con-
trasted pattemns in ties, dresses. blouses.
or shirts appear too busy on the screen.
Hats create shadows from overhead
lights and jewelry tends to flare and
distort the picture. so both should be
avoided. No special makeup is needed.
but heavy makeup should be avoided.
Men should wear calf-length socks and
light blue or gray shirts.

Posture communicates how you feel
about yourself. If you are confident,
vou will sit and stand straight; if you
lack self-esteem. you will probably
slump down. During a stand-up inter-
view. do not bend over toward the mi-
crophone or reach for it. although it
might feel natural to do so. Repetitive
movements, such as rubbing your arm,
are distracting to the audience, as are
quick hand or body movements.

Facial expressions are crucial in tel-
evision interviews. Nurses who be-
lieve in themselves and who appear
authoritative maintain eye contact rather
than averting their gazes. Smiling in
reaction to humor is natural. but avoid
smiling too much, since it has been
shown that there is an inverse relation-
ship between smiling and power — the
least powerful smile the most. Always
assume you are on camera or on tape
until the interview has been over for a
couple minutes. During the interview,
look directly at the reporter or inter-
viewer, even if he or she i1s looking
elsewhere. Avoid looking at the cam-
era. at the activities in the room. and
at yourself in the television monitor.
Don’'t let anything distract you from
thinking about your subject and what
you hope to accomplish.

Speak in a well-modulated. relaxed
tone at a moderate speed. Talking fast
will make you sound unsure and ner-
vous; speaking too slowly will not al-
low you sufficient time to communicate
your ideas and will bore listeners. Be
prepared to stop the moment you are
asked to avoid being cut off in md-
sentence for a commercial break. Be-
ginning your answer before the ques-
tion is complete causes editing problems
and makes it harder to get your inter-
view on the air, Filler words or phrases
such as “'you know,"" *‘uh,”” or *‘do
vou know what | mean?,"" are very
distracting. Stressing or elongating a
word can add interest to answers.

Microphones pick up and magnify
all noises, so avoid rattling papers or
tapping your fingers. If you must use

notes. write them on 3-by-5 inch index
cards, which are quiet and unobtru-
sive. Speak directly into the micro-
phone. but not too close to it. The **b.™
“p.""and *'s™" sounds tend to pop. ex-
plode. or hiss over the air.

To convey the fact that you are con-
fident in yourself and in what you are
saying, speak with assurance. The
public expects to watch and listen to
experts with definite answers, To be a
successful interviewee, you should look
and sound as if you really know your
subject. and you should appear secure
even when you are saying you don't
know the answer.

The broadcast media form a critical
link in the relationship between nurses
and the public. Media representatives
— reporters, producers. and station
health care experts — stand between
the nursing profession and the public
as interpreters and. occasionally, as
defenders or critics. Although health
care consumers sometimes rely on their
own experiences to guide their deci-
sions, they are more often influenced
by sources that are perceived 10 be
trustworthy, attractive, and objective.
The immediate challenge to nursing is
to create more news about nursing. to
establish a cadre of nurses in the role
of radio and television station health
care spokespersons. and to support these

The immediate
challenge to nursing
Is to create
more news about nursing,
and to support those
nurses who work to
present nursing and
health care information in
a trustworthy, attractive,
and objective manner.

nurses as they present nursing and health
care information in a trustworthy, at-
tructive, and objective manner. We live
in a broadcast media age, and ad-
vances await those professional nurses
who seize the initative 1o move nurs-
ing news from “‘bad news™ or "‘no
news'’ to "‘good news."”’



