

















88 NEWS COVERAGE OF MATERNAL-CHILD NURSES

ministrators could be viewed positively, or at least neutrally, given the need
for nurses to air at least selected problems to the public in order to gain
their understanding of key issues blocking the delivery of quality nursing
care, it can be concluded that maternal-child nursing news compares very
favorably with the other clinical specialties as well as non-clinical articles
about nurses and nursing. Consequently, a marked growth in the number of
newspaper articles on the subject of maternal-child nursing would have a
positive effect on the quality of nursing news generally.

Recommendations

Maternal-child nurses touch parents and children everywhere, affecting
their lives in multiple ways. Yet the results of this study make it clear that
most families are inhibited, by their lack of knowledge, from thinking about
the consequences of advances in maternal-child nursing or participating in
decisions about them. Newspaper reporting on maternal-child nursing is only
a poor shadow of what it could be, but with a concerted effort on the part
of the maternal-child nurses, this situation could be vastly improved. Ma-
ternal-child nurses need to develop a campaign to gain more news coverage
of the crucial role they fill in health care. The public needs information about
the wide range of services maternal-child nurses provide and the cost ef-
fective and quality advantages of these services relative to those available
from other health care providers.

Every opportunity for newspaper coverage of maternal-child nurses and
nursing services should be developed to its fullest. It goes without saying
that any innovative maternal-child nursing educational program, service or
demonstration program, or any results of maternal-child nursing research
should receive the attention of the press, but many other events and achieve-
ments are also newsworthy. Some examples are: anniversaries (e.g., 25th
year anniversary of the establishment of a masters degree program in ma-
ternal-child nursing); special observances (e.g., Nurse Midwifery Day); ap-
pointments (e.g., new clinical specialists appointed in local health care agency);
awards and honors (e.g., Maternal-Child Nurse Achiever of the Year); ben-
efits and fund-raisers (e.g., campaign to create a center for children with
cystic fibrosis); community service (e.g., maternal-child nurses offer free
health assessments to children under five at the local shopping center; nurses
provide family planning services to adolescent girls each Saturday): com-
mittees, elections, and actions (e.g., new president of NACOGG or NAP-
NAP elected; local district nurses’ association takes a position to support
child health legislation); speeches, conventions, meetings and programs (e.g.,
a nationally known maternal-child nurse coming to give a speech on infant
bonding next week; the annual convention of the American Association of
the Care of Children in Hospitals is being held here this week and one speaker
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is a maternal-child nurse who has done research on preparing children for
surgery); competitions and contests (e.g., writing contest won by local ma-
ternal-child nurse); localizing of national positions and events (e.g., The
American Nurses' Association at their recent convention passed a resolution
in favor of legalized abortion); new facilities and dedications (e.g., local
children's hospital begins construction on a new building: and any wnusual
subjects or events (e.g., nurse saves life of child by resusitating him at a
local restaurant). Since this list is by no means exhaustive, it is easy to see
just what potential exists for maternal-child nurses to gain news attention.

To get started, maternal-child nurses in health care agencies as well as
maternal-child nursing organizations need to develop media or public rela-
tions committees to take leadership in generating news and interacting with
the press. Any available public relations personnel, such as a hospital’s pub-
lic relations director, should be contacted for assistance. The nurses assum-
ing the lead in this effort need to develop a master list of all possible pub-
lications—including shopper giveaways, regional news weeklies, etc.—which
could potentially publish a news or feature story about maternal-child nurs-
ing. They then need to analyze the characteristics of these articles, make
personal contacts with editors and reporters, and learn to write effective
news releases which fit the needs of various publications. It is also important
to develop the skills required to secure effective photographs which consis-
tently convey the desired message. Maternal-child nurses should also en-
courage editorials to be written about issues of concern to them. And when
a reporter or editor develops a particularly strong newspaper story or edi-
torial about maternal-child nursing, an award, sponsored by a local nursing
group, would be most appropriate. Maternal-child nurses also need to make
greater use of the letter to the editor as a means of calling attention to an
upcoming event or worthy cause, enlisting support for a matter of vital pub-
lic concern, explaining a misunderstood point, taking a stand, or thanking
the community, individuals, or groups for their support for a special service.

Although these activities may seem foreign, and perhaps even uncom-
fortable at times, to many maternal-child nurses, it is helpful to recognize
the fact that almost all other professional groups have been actively engaged
for years in the process of influencing the quality of public information about
their particular group. The failure of maternal-child nurses to assume re-
sponsibility in this arena is a disservice to not only maternal-child nurses
themselves, but more importantly to the children, the mothers and the fathers
they service since the allocation of resources to maternal-child nursing ser-
vices depends upon public understanding and confidence in them.
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